
Make the Most of Your AICVB Partnership



Access partner resources

• https://www.ameliaisland.com/partner-resource-page/
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Your Business Listing



Event Calendar





• Destination KPIs
• Origin Markets
• Planning Behaviors
• Reasons for Visits
• Spending Behaviors
• Trip Experience

Visitor Profiles



• Major Event Impacts
• Bi-Annual Study
• Visitor Spending
• Visitor Impacts
• Industry Jobs
• % Local Economy

Value of Tourism



• Weekly Destination Updates
• Previous Week
• Next 3 Months

• Industry News & Reports
• CoStar Articles
• Tourism Economics
• Longwoods Studies

Tourism 
Industry
Insights



Practical ways to participate in destination 
initiatives



Use the Momentum of 
Destination Initiatives

• Restaurant Week
• Dining Month
• Dickens on Centre



Take advantage of social media marketing
and public relations opportunities



Social media continues to serve 
as a top travel  planning 
resource – in addition to online 
blogs/articles, digital ads & TV.

Put these consumer trends
on your radar!

• Holiday-centric travel• Trips around an event• Small-town escapes• Culinary experiences• Slow travel/wellness• Quirky celebrations and 
traditions



Each platform serves a different purpose!

Facebook
Trust

• Use for accurate info• Respond to reviews• Short-form video 
(highly-rewarded)• Does not prioritize text-
heavy graphics

Instagram
Brand

• Reels made to be 
shared• Stories (highly-
rewarded)• Collab with local 
creators/partners

TikTok
Reach

• Searchable captions 
"the best __ on AI"• Real, unfiltered content• BTS perspective• A hook in the first few 
seconds



10.4 M broadcast impressions
253k organic social impression

Our PR forecast includes 
unique efforts and 
opportunities each 
month that appeal to 
various traveler 
segments. This consists 
of tv appearances, 
creator collaborations, 
advertorial features and 
more.

Take advantage of this 
larger budget 
opportunities that 
generate serious results!

Recent partnerships
(earned and paid)



Share updates about your 
business with us – whether that 
be renovations, new experiences, 
or menu offerings!

We are always looking to pitch 
new ideas and angles to our 
media contacts. Plus, this helps 
with social media messaging 
around your business. 



Destination Photos and Videos



Keep the Welcome 
Center Supplied
• Provide current rack cards, brochures, and 

appropriate visitor materials 

• Replace outdated materials when details 
change 

• Keep Welcome Center staff informed about 
what your business offers



Sign up for our monthly partner newsletter



Five Ways to Make More of Your AICVB 
Partnership

1. Keep your AmeliaIsland.com listing current
2. Send us fresh photos and business updates
3. Submit your events and special offers
4. Participate in destination initiatives
5. Read Tourism Tides and stay connected with our 
team



Time for questions with the AICVB 
team.



Thank you
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