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Compared to October -December 2023:

While visitor spending decreased YOY, visitor number increased, and economic impact only decreased by 0.03%

Fewer paid visitors and fewer available vacation rental units led to a decrease in room nights

2024 saw fewer overnight visitors from Jacksonville and more from other major markets, including out of state 
markets

Canadian visitation increased from 1% of all visitors in 2023 to 2% in 2024

Amelia Island saw fewer leisure visitors and more traveling for business, an event, or to visit friends or family. 
Relatedly, more visitors reported consulting friends and family when planning their trips to Amelia Island. In addition, 
fewer visitors considered other destinations when deciding where to travel this quarter; they came to Amelia Island 
for a specific reason.

~ƃƱģ ƃĺ £ųģŪŚï cƶŪïŷĘƯƶ ǲŚƶŚǉƃƱƶ ǳģƱģ Śŷ ǉŖģ ïƱģï ĺƃƱ ǉŖģ ĺŚƱƶǉ ǉŚųģ ƞƣƾƠ ƜƃŚŷǉƶ ĺƱƃų ǔȆǔǎƟ

MƃƱģ ǲŚƶŚǉƃƱƶ ƱģčïŪŪģĘ ƶģģŚŷŋ ïĘƶ ƃŷ £ųģŪŚï cƶŪïŷĘƯƶ ƶƃčŚïŪ ųģĘŚïĖ ïƶ ǳģŪŪ ïƶ ƃŷ ƶƃčŚïŪ ųģĘŚï Śŷ ŋģŷģƱïŪơ cŷ ïĘĘŚǉŚƃŷĖ 
more visitors reported using social media to help plan their trips.

The average visitor income increased from $130,300 to $146,300
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QUARTERLY
SNAPSHOT

October Ĳ December 
2024

205,400 158,480 $130,665,700
TOTAL 

VISITORS
ROOM 

NIGHTS
DIRECT 

SPENDING

2.2%ŷ 2.5%

ŷ

6.0%

ŷ

vs. 2023

616,200

VISITOR
DAYS

2.2%ŷ
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VISITOR JOURNEY: ECONOMIC IMPACT
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TOURISM SNAPSHOT: METRICS
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Oct Ĳ Dec 20231 Oct Ĳ Dec 2024 % Ў

Occupancy 3 46.8% 46.9% + 0.3%

ADR3 $264.17 $269.58 + 2.0%

RevPAR3 $123.75 $126.56 + 2.3%

Room Nights 3,4 162,520 158,480 - 2.5%

1Previous data revised to reflect updated 2023 Q4 accommodations figures.
2The IMPLAN multiplier for FY2025 updated to 1.40 from 1.32 in FY2024.  

3Sources: Key Data, Smith Travel Research, Florida Department of Business and Professional Regulation.
4Larger  drop in room nights due to fewer vacation rental units.

Oct Ĳ Dec 20231 Oct Ĳ Dec 2024 % Ў

Visitors 202,700 207,100 + 2.2%

Visitor Days 608,100 621,300 + 2.2%

Direct Spending $139,303,700 $130,912,500 - 6.0%

Economic Impact 2 $183,323,700 $183,277,500 - 0.03%
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On average, leisure visitors began planning 
28 days  before their trip ( -1 day from 2023)

Like last year, leisure visitors booked their trip 
22 days before their arrival

TRIP PLANNING/BOOKING CYCLE *

*Based on visitors traveling for leisure.



41%Friends/family

TOP TRIP PLANNING SOURCES*
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28% Hotel 
websites/apps

28%£ųģŪŚï cƶŪïŷĘƯƶ 
social media

25% Review 
websites/apps

*Multiple responses permitted.
Based on visitors traveling for leisure.



46% Vacation/leisure

TOP REASONS FOR VISITING*
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33% Special occasion or event 22% Visit friends/relatives

*Multiple responses permitted.



13% St. Augustine/Ponte Vedra

OTHER DESTINATIONS CONSIDERED*
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10% Savannah 8% Charleston 6% Jekyll Island
*Multiple responses permitted.

Based on visitors traveling for leisure.

Over 3 in 10 leisure  visitors considered another destination before choosing Amelia Island 
(+12% points from 2023).

Top other destinations considered:
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ADVERTISING 
RECALL*

35% of leisure visitors recalled 
advertising about the Amelia 
Island area (-4% points from 
2023)

This information influenced 
18% of all  leisure visitors to 
visit the Amelia Island area     
(-4% points from 2023)
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*Based on visitors traveling for leisure.



16% £ųģŪŚï cƶŪïŷĘƯƶ 
social media

TOP SOURCES OF ADVERTISING RECALL*
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14% Personal social 
media

10% Online article

*Multiple responses permitted.
Based on visitors traveling for leisure.

8% Magazine article 7% Ad on a website
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VISITOR JOURNEY: TRAVEL PARTY PROFILE
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REGIONS OF ORIGIN

12%

38%

9%3%

4% of visitors traveled to Amelia Island from outside of the U.S. *

34%

Like last year, the Southeast, including Florida, accounted for over 7 in 10 visitors.

* The top international market was Canada (2%).



34%

20%
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TOP STATES OF ORIGIN

7 in 10 visitors reside in 6 states:

Florida

Georgia

North Carolina

New York

South Carolina

Virginia

6%

4%

3%

3%



TOP MARKETS OF ORIGIN
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1Includes Jacksonville, FL 
and Brunswick, GA

24% Jacksonville 1 7% Atlanta 6% Orlando Ĳ Daytona 
Beach - Melbourne

4% New York 3% Tampa Ĳ St. 
Petersburg

3% Washington, D.C. - 
Hagerstown



The typical visitor traveled in a 
party composed of 2.7 people

TRAVEL PARTIES
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Over half of  visitors traveled 
as a couple

1 in 5 traveled with at least one 
person under the age of 18
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VISITOR PROFILE

The typical Amelia Island area 
adult visitor:

Is 50 years old 

Has an annual household 
income of $146,300
Is White/Caucasian ( 87%)
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NEW & RETURNING 
VISITORS

Over 2 in 5 were first -time 
visitors to the Amelia Island 
area (+7% points from 2023)

12% of visitors were 
loyalists, having visited over 10 
times (-11% points from 2023)
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VISITOR JOURNEY: TRIP EXPERIENCE
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TRANSPORTATION

4 in 5 visitors drove to the 
Amelia Island area (+3% points 
from 2023)

15% of  visitors to Amelia Island 
flew into the Jacksonville 
International Airport (-4% 
points from 2023)
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LENGTH OF STAY

Like last year, typical visitors 
stayed 3.0 nights  in the Amelia 
Island area

Visitors staying in paid 
accommodations stayed an 
average of 3.5 nights in the 
area
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47% Hotel/Motel/ 
Resort

TOP TRAVEL/LODGING CHOICES
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23% Day Tripper 15% With  
Friends/Relatives

*Includes Airbnb, Vrbo , etc.

10% Condo/Rental 
House*



77% Restaurants

TOP ACTIVITIES DURING VISIT*
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73% Historic Downtown 
Fernandina Beach

60% Beach 59% Shopping

*Multiple responses permitted.
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VISITING HISTORIC 
DOWNTOWN

Those who visited Historic 
Downtown Fernandina Beach 
did so an average of 2.5 times 
during their stay

Afternoon and evening were the 
most common times to visit 
Historic Downtown

Nearly 9 in 10 visitors came to 
Historic Downtown Fernandina 
Beach for its dining 
opportunities (+5% points from 
2023)*
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*Multiple responses permitted.
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TOP OFF-ISLAND 
ACTIVITIES*

Like last year, the top off - island 
activities were visiting 
restaurants/breweries and 
shopping , each enjoyed by 1 in 
8 visitors
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*Multiple responses permitted.
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TRAVEL PARTY 
SPENDING

The typical travel party spent 
$519 per day and $1,557 
during their trip

The typical visitor spent $192 
per day and $576 during their 
trip
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VISITOR JOURNEY: POST-TRIP
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VISITOR 
SATISFACTION

Nearly  all  visitors were 
satisfied  with their trip to 
Amelia Island (75% were very 
satisfied)

Nearly  all  visitors would likely 
recommend  the area to 
others (77% would definitely 
recommend the area)

97% of  visitors will likely 
return  to the Amelia Island 
area (69% will definitely return)
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